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Customer]JourneyGuidedbySmartphone

Nearfieldtechnologysuchas Bluetooth low energy
(BLE)and Mearfield communication (NEC)aswell as
smartphone apps provide retailers with location-based
and personal information about theircustomers.
Theyalsoenable consumers to be connected ontheir
mobile at the point of sale. Inthis way, high street
retailbecomes akeypartofcross-channel marketing,
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CUSTOMER RETENTION

Existing customers canbeneuified
wirelesshy when their favnurite

productsareonofferand when
they last bought them,

REACH MARKETING

Retailers can draw attention fo
their services through digital
touch points. When customers
walk pastatouch point, they
receive information individually
tailored 1o their needs on their
smartphone screen,

PERSONALISED APPROACH

Customers check intoa shopon
theirsmartphone whenentering.
They then receive & personal
message and check-invouchers
as a purchase incantive aswell as
Information on the latest offers.
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MOBILE PAYMENTS

Custemers confirm the contents
oftheirshopping bag viaastore

app, andthen pay on their mobile.
Thedatarequired forpayment has
beenstored in an app beforehand,
Payment processing thereafter
becomes more convenlent for the
customers and even more securg
for retailers.
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LOYALTY PROGRAMME

The loyalty status comes into play at
the checkout and enables customer
tobeaddressed personally. Retailer
can approach customers themselves
In this way, offering them a
complimentarymuifinwith theircup
of tea, for example.
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